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Over 39% respondents have their own car. Compared with others, those who
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have their own car have higher intention of buying a car in next one year. Research Partners

» From Jisha website(www.jisha.cn), this study collected 3,133 samples for those who aged 15-60 yrs olds.
The results are:

» Car ownership rate is higher than last year. Over 39% people have their own car in 2011.

» Car purchase intention are higher than last year. Current users who want to buy another car within a year
are higher than last year.

Car purchase intention in the future

H prepare to buying car in a year M prepare to buying car in 1-2 years
- Liprepareto buying car in 2-3 years M prepareto buying car over 3 years
Car ownershlp rate Ldon’ t'have the plan
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“Volkswagen” is the top choice for people buying a new car.

AVANTI

The considered brands between people who have a car or not are different. gecearch partners

» No matter it is for those who have their own car or not, “Volkswagen” is the top brand they will choice.

» For people who have the car, they will choose “Volkswagen” as their next car, followed by “Honda”,
“TOYOTA” and “Hyundai” , “Audi” and "Mazda” are the third ones. For people who don’t have the car, they
will choose “Volkswagen” as their first car, followed by “Hyundai ”, “Honda”, "Mazda "and "TOYOTA” are the

third ones.
| Overalichoiceforbuyinganewear |
50%
0% g Ié Ig I—' Ig Ié lé Ié lé [ B 1
Volkswa Hyundai | Honda Tovor Mazda GM Ford Citroen Audi Nissan BMW | VOLVO | Benz
N=2,489 gen A
|MOveraIIchoice 37.7% | 20.1% | 19.5% | 18.2% | 16.4% | 14.7% | 14.6% | 14.2% | 14.0% | 13.0% 8.4% 8.0% 6.7%

r

Volkswagen 39.2% Volkswagen 36.5%
Honda 21.5% Hyundai 21.1%
TOYOTA 21.5% Honda 17.9%
Hyundai 18.7% Mazda 16.2%
Audi 16.9% TOYOTA 15.7%
Mazda 16.8% GM 14.9%
N=1,050 ' ' ' ' N=1,439 '
0% 25% 50% 75% 100% 0% 25% 50% 75% 100%

Survey period: 2011/02/18-02/28 http://www.chinarp.cn  If requesting more detail, please contact with service@chinarp.cn

e a—


http://www.chinarp.cn/
http://www.chinarp.cn/
mailto:service@chinarp.cn

