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Reasons for using different water heater are quite different. AVANTI

Research Partners

Reasons for using gas water heater (N =1148)

Types of home water heater used currently
N=3000

Gas water heater _ 38.3% J I 31.8%  346% 3250 @ 32.1%

Electric water heater | 42.7% : . : . : . : L
Quickly Easy to Safety Low cost High brand Productis
B “ heating operate awareness  cheap
Solar water heater [l 22.7% speed
- Reasons for using electric water heater ( N =1281)
No water heater F 6.8% S73%
. 0
1 1 1 J 37-2% 0
34.5% 2719  26.3%
0%  25% 50% 75% 100% .
From Jisha website ( www.jisha.cn ), this study collected 3,000 samples . . . . . . L
for those who aged 15-50 yrs olds. The results are: Easy to Safety Highbrand Quickly  Productis Good after
> Electric water heater and gas water heater are the main markets in operate priRress hsep""ef('e”dg cheap  service

this study. Different types of water heater using in different city are
quite different.

> “Quickly heating speed” is the main reason for using gas water 54.7% 54.5%

Reasons for using solar water heater (N =682 )

48.1%

heater, followed by “easy to operate”. B o

> “Easy to operate” is the main reason for using electric water 28.2% 2559
heater, followed by “safety”.

» “Energy-saving” and “safety” are the main reasons for using solar J , I , I ; I \ . , l

water heater.

Energy- Safety Low cost Easyto Productis High brand
saving operate cheap  awareness
Survey period: 2010/07/01-07/15 http://www.chinarp.cn  If requesting more detail, please contact with service@chinarp.cn
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' TV commercial is the main information source
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Home appliance hypermarket is the key purchase channel Resuasch Partnnis

Information source (N= 2796) Decision maker (N=2796 ) Purchase channel (N=2582)
TVC in house/office 55.1% - r
Internet 49.1% Decisi Home appliance | .
nterne 7 on by hypermarket 78.1%
Friend/relatives 45.2% family -
T —l 0
Sales 33.8% compl Brand stores 52.6%
_ etely -
Maga2|ne 7.6% Sfecie Hypermarket | 32.0%
Outdoor billboards s with i
Outdoor LED g Myself i Shopping mall | 26.9%
utdoor screen 13.2% 43.1% famltl)y opplng ma 9%
TVC in bus 12.7% AR Websites in home __I 13.3%
Light box 10.3% appliance 2 '
Advertisement on the.. 10.0% Taobao _| 5.1%
Advertisement in.. 7.7% L
TVC in taxi 6.6% others _| 4.5%
LCD in office building 6.5% '
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» “TVC in house/office” is the main information source, 55% get message from it, followed by internet and
friend/relatives.

» Half of respondents buy water heater will discuss with family. The main purchase channel is “home appliance
hypermarket”.
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