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【大宝】护肤品的使用率及顾客品牌忠诚度最高;【妮维雅】虽然

使用率与【大宝】有一段差距，但仍有高度的品牌忠诚

对 于 本 次 调 查 ， 我 们 通 过 积 沙 网

(www.jisha.cn)收集到了3,312份15-60岁的

有效样本，分析发现：

 无论是目前最常用或是下次最想使用的

护肤品品牌，【大宝】都明显领先。

 品牌忠诚度相对较高的护肤品品牌是

【大宝(57.8%)】、【欧莱雅(51.4%)】

及【妮维雅(50.8%)】。
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大宝 N=607 欧莱雅 N=334 玉兰油 N=361 妮维雅 N=153

品牌忠诚度

大宝 玉兰油 欧莱雅 妮维雅 雅芳 资生堂 兰蔻 自然堂

最常用 18.3% 10.9% 10.1% 4.6% 4.3% 2.6% 2.2% 1.8%

下次最想用 12.6% 9.9% 11.8% 4.2% 3.3% 3.0% 3.0% 0.8%
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洁面 N=2647 面霜 N=2289 乳液 N=1962 精华液 N=1412 化妆水 N=1348 眼霜 N=1259 美容液 N=644
按摩霜(膏) 

N=606

保湿 73.7% 74.6% 81.2% 65.3% 80.0% 52.6% 63.4% 47.5%

补水 62.9% 56.7% 64.5% 60.4% 78.2% 47.9% 66.3% 44.4%

美白 51.3% 54.8% 54.6% 54.6% 48.6% 21.1% 63.7% 46.6%

控油 56.0% 31.7% 31.2% 27.9% 33.8% 10.0% 33.3% 35.5%

收缩毛孔 44.5% 25.4% 31.0% 43.5% 54.3% 21.7% 45.0% 55.2%

抗皱 30.0% 37.9% 31.7% 49.2% 24.6% 77.9% 47.7% 52.3%

祛痘 27.3% 13.7% 13.0% 15.9% 15.1% 5.9% 21.5% 22.9%
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【洁面】和【面霜】是大众最常使用的护肤产品；除了眼霜之外，大众对

其它类型的护肤品最注重是否拥有【保湿】、【补水】及【美白】的功效

N=3268使用的护肤品类型 & 所具有的功效

调查时间：2010/11/08-11/11 欢迎登陆http://www.chinarp.cn 欲知详细报告敬请联系 service@chinarp.cn

 八成以上的受访者会使用洁面乳，其次有七成的受访者会使用面霜。

 受访者对其使用的各类护肤品，所重视的功效各有不同。
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“DABAO” is the leader brand. “NIVEA” „s brand loyalty is 

very high although not many consumers use it most often. 

From Jisha website(www.jisha.cn), this 

study collected 3,312 samples for those 

who aged 15-60 yrs olds. The results are: 

 No matter for the use most often 

brand or the brand want to use next 

time, “Dabao” is Top one.

 “DABAO”, ”LOREAL” & “NIVEA”  have 

higher brand loyalty. 
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use most often 18.3% 10.9% 10.1% 4.6% 4.3% 2.6% 2.2% 1.8%

want to use next time 12.6% 9.9% 11.8% 4.2% 3.3% 3.0% 3.0% 0.8%
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Brand loyalty

Use most often and want to use next time 
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Cleansing Facial cream Lotion Essence make-up lotion eyecream Wipe-Off 
Lotion

Massage 
cream

Cleansing 
N=2647

Facial cream 
N=2289

Lotion N=1962
Essence 
N=1412

make up lotion 
N=1348

Eyecream 
N=1259

Wipe off lotion 
N=644

Massage cream 
N=606

Moisturizing 73.7% 74.6% 81.2% 65.3% 80.0% 52.6% 63.4% 47.5%

Hydrating 62.9% 56.7% 64.5% 60.4% 78.2% 47.9% 66.3% 44.4%

Whitening 51.3% 54.8% 54.6% 54.6% 48.6% 21.1% 63.7% 46.6%

Oil Controlling 56.0% 31.7% 31.2% 27.9% 33.8% 10.0% 33.3% 35.5%

Shrink Pores 44.5% 25.4% 31.0% 43.5% 54.3% 21.7% 45.0% 55.2%

Anti-wrinkle 30.0% 37.9% 31.7% 49.2% 24.6% 77.9% 47.7% 52.3%

Anti-acne 27.3% 13.7% 13.0% 15.9% 15.1% 5.9% 21.5% 22.9%
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Expect Cleansing, Facial cream is the most often used skin care product. 

Except eye cream, moisturizing/hydrating/whitening are the top 3 benefits 

cross the skin care products

 Over 80% consumers used “ Cleansing “，followed by “ Facial cream”.

 Different skin-care product has its main function consideration.

N=3268Skin-care product  used currently & Main function of used
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