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“KFC” is leader brand.

AVANTI

McDonalds’ brand loyalty is very high although not many consumers eat it most often. Research Partners
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M eat most often 62.7%(22.1%| 3.7% | 5.5% | 0.1% | 0.3% | 0.0% | 0.1% | 0.1% | 2.7% | 2.7%
Mwant to eat next time |50.5%23.0%12.7%| 4.6% | 0.0% | 0.4% | 0.1% | 0.2% | 0.1% | 4.8% | 3.6%

Survey period: 2010/05/27-06/09 http://www.chinarp.cn

KFC N=1117

If requesting more detail, please contact with service@chinarp.cn

Fro

m Jisha website(www.jisha.cn), this

study collected 2,896 samples for those
who aged 15-60 yrs olds. The results are:

>

No matter for the eat most often brand
or the brand want to eat next

time, “KFC” is Top one; followed by

“McDonalds”.

‘KFC” got the highest brand
loyalty, followed by “McDonalds”.

Brand loyalty

43.7%

52.1%

McDonalds N=393

Dicos N=98

Pizza hut N=65
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“Easy to buy” is the main reason for choosing western-style fast food. AVA N TI

Research Partners

> “Easy to buy” is the mainly reason for choosing western-style fast food, followed by “Clean environment” and
“Tasty”.

» Different reasons for choosing different western-style fast food. “Convenience” and “Clean environment” are
main reasons for choosing hamburger restaurants, “Product factors” are main reasons for choosing pizza
restaurants.

0, _ _ _
100% The considerations of choosing western-style fast-food restaurant by the restaurant
that consumer most eat
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Easy to buy environment Tasty Brand awareness environment Clean food Flavor variety Value for money
4 Total N=1781 57.5% 50.6% 49.4% 47.0% 46.3% 44.3% 39.2% 34.9%
MKFC N=1117 59.4% 52.9% 49.4% 50.4% 45.8% 43.9% 40.5% 32.5%
® McDonalds N=393 60.6% 48.8% 50.0% 51.4% 48.6% 46.0% 37.7% 38.5%
M Dicos N=98 56.6% 45.0% 39.4% 24.1% 44.7% 39.7% 31.9% 53.5%
M Pizza hut N=65 32.9% 56.2% 58.7% 45.0% 57.2% 58.4% 49.2% 16.3%
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